
COVID-19 is the most powerful agent of social change we have seen in our time. As of March 14, 80% of consumers 

had changed their behaviors due to the virus. With social distancing and self-quarantine becoming one of the 
biggest shared experiences of the digital age, our innate need for connection has many flocking to social media.  

Here are some of the key changes in the way people and brands are using social this week:

SOCIAL CONVERSATION + CONTENT1

• This week, we saw a shift from referring to the virus as “coronavirus” to COVID-19 across all  
social platforms.  

• People are bringing humor to stories about self-quarantine by making up songs, joking about 
how being in quarantine doesn’t differ from their normal life, and joking about how 2020 should 
be among the list of cancelled events.  

• Brands are being honest about not knowing what to do or the types of content their audience 
wants to see right now.  

• There is a rise in feel-good content like the aquarium, that took their penguins on field trips 
around the closed aquarium or stories of how people are helping.

THE ROLE OF INFLUENCERS AND CELEBRITIES 2

While 88% of influencers haven’t seen brands using influencer campaigns to share information 
for COVID-19, celebrities and influencers are using their platforms and reach to help spread 
information about the importance of social distancing and flattening the curve. 

With IRL out and online in, there’s been a shift in platform usage over the last week:  

• Zoom is rising in popularity, and not only for work. People are “zooming” to virtually 
attend AA meetings or hang out with friends, and brands like Chipotle have used it to 
connect with fans. 

• Marco Polo, a video messaging app that came out in 2016 and saw a brief period of 
popularity in 2018, has re-emerged as another way to connect with friends and family. 

• Demand for Slack rival Microsoft Teams has surged to 44 million daily active users.  

• And the app Houseparty—originally popular in Europe—is making a comeback as people 

use it to host video chats with friends or virtual trivia nights. 

USING NEW TOOLS + PLATFORMS 3

COVID-19 SOCIAL SHIF TS  

https://twitter.com/danajaybein/status/1240307541491494912
https://www.nbcchicago.com/news/local/closed-to-humans-shedd-aquarium-invites-animals-on-field-trips/2240400/
https://info.mavrck.co/thank-you-webinar-covid-19-influencer-marketing-impact-ondemand
https://twitter.com/kevinbacon/status/1240292538134585345?s=20
https://twitter.com/ChipotleTweets/status/1239613534222180352?s=20
https://www.digitaltrends.com/mobile/what-is-the-marco-polo-app/
https://www.geekwire.com/2020/microsoft-teams-hits-44m-users-huge-37-gr
https://www.vogue.co.uk/arts-and-lifestyle/article/houseparty-app


COVID-19 SOCIAL SHIF TS  

With many live events cancelled and many people home from work, livestreaming has seen an  
unprecedented increase.  

• Many musicians have turned to livestream performances to make up for cancelled concerts or 
to fundraise for themselves or other artists impacted by cancelled tours. 

• Online gaming has increased by 75% during peak hours in North America, where streaming is 

up 12%. Global viewership on Twitch has increased by 10% and YouTube Gaming by 15%.

RISE IN LIVESTREAMING CONTENT 4

As many health professionals recognize the stress and anxiety associated with the pandemic and 
subsequent social distancing and self-isolation, social media has been inundated with messages 

encouraging everyone to take care of their mental and physical health.   

• Free workout classes are being livestreamed, and fitness and meditation apps are giving access 
free of charge.  

• Reebok asked consumers what equipment they have at home and responded with customized 

workouts using that equipment. 

PRIORITIZING MENTAL + PHYSICAL HEALTH6

SHARING RESOURCES5

In a time of crisis, the Internet has come together to do exactly what it was meant to do—  
openly share information and resources.  

• Brands and learning institutions are putting their classes, courses, or products online.  

• Parents and teachers are sharing teaching resources for parents whose children 
are now home full time.  

• People are compiling lists on everything, including free workouts, where to stream livestreamed 
concerts, and all the museum exhibits, symphonies, and operas you can watch from home.

• “Crowd helping” (crowdsourcing help) is starting to rise, with neighbors on Nextdoor offering to pick up supplies for those who 
can’t leave their home, fundraising efforts to help alleviate the financial impact on restaurant or service workers, and a website 
to help support restaurants by buying gift cards.  

COVID-19 NEWS
Many social media platforms know they play a vital role in keeping consumers informed and are 

taking steps to ensure the quality of information on their sites:  

• WhatsApp launched a COVID-19 information hub to combat misinformation on their app.   

• YouTube is launching a dedicated COVID-19 news shelf.

HOW PLATFORMS ARE KEEPING CONSUMERS INFORMED 7

• TikTok partnered with WHO on a COVID-19 information program. All videos about COVID-19 have a “learn more” disclaimer. 

• Facebook, Google, Microsoft, LinkedIn, Reddit, and Twitter are joining forces to fight coronavirus misinformation.

https://www.vulture.com/2020/03/all-musicians-streaming-live-concerts.html
https://www.gamesindustry.biz/articles/2020-03-18-gaming-and-live-streaming-rise-globally-amid-covid-19-crisis
https://time.com/5804073/home-workout/
https://www.theverge.com/2020/3/16/21182267/peloton-workout-app-trial-at-home-subscription
https://techcrunch.com/2020/03/18/meditation-apps-offer-free-mindfulness-as-social-distancing-takes-a-toll/
https://theblog.adobe.com/adobe-enables-distance-learning-globally-schools-impacted-covid-19/
https://www.npr.org/2020/03/17/816504058/a-list-of
https://www.npr.org/2020/03/17/816504058/a-list-of
https://www.cntraveler.com/story/all-the-museum-exhibits-symphonies-and-operas-you-can-enjoy-from-home
https://www.buzzfeednews.com/article/amberjamieson/cor
https://rallyforrestaurants.com/
https://rallyforrestaurants.com/
https://www.socialmediatoday.com/news/whatsapp-launches-new-covid-19-info-hub-amid-concerns-around-misinformation/574416/
https://www.inputmag.com/tech/youtube-launches-covid-19-news-shelf-on-desktop-mobile
https://w
https://www.businessinsider.com/facebook-google-youtube-microsoft-reddit-twitter-fight-coronavirus-covid19-misinformation-2020-3

